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Social media is an invaluable tool for enhancing your
sports club's visibility, engaging with your community,
and publishing important information about your club.
We have compiled several tips and strategies to help you
navigate the algorithm effectively and foster audience
interaction with your club.

Understanding Meta and Its Significance
Meta, previously known as Facebook, has transformed
into a collective of platforms that includes Facebook,
Instagram, and WhatsApp. Understanding this evolution
is crucial, especially with the recent ownership changes
at Instagram, which have introduced important features
integrated into Facebook:

Meta Business Suite
This platform enables you to manage both your
Instagram and Facebook accounts simultaneously,
serving as a comprehensive social media management
solution. With Meta Business Suite, you can schedule
posts, manage messages, and analyse performance, all in
one location. This is particularly advantageous for your
club's communications leader, as it streamlines
management across various platforms.

Linking Facebook Stories
One of the most effective methods to incorporate links
into your Facebook stories is through Instagram. By
linking your Instagram account to your Facebook profile,
you enable cross-sharing. Once connected, any links
included in your Instagram stories will automatically
appear in your Facebook stories. This functionality allows
you to engage with your audience on both platforms,
directing them to memberships, games, events, club
lotteries, or even entertaining videos.

Limit External Links in Posts
Social media platforms aim to keep users engaged within
their ecosystems, so frequently posting links that direct
users away from the platform can adversely affect your
visibility. A strategic workaround is to include the link in
the first comment of your main post, which can enhance
the performance of your content within the algorithm.

Monitor Your Performance
Instagram offers an “Insights” tab within its mobile app. If
you are using the desktop version, you will be directed to
the Business Meta Suite, which consolidates analytics for
both Facebook and Instagram.

Keep your members informed by
consistently utilising social media platforms.
Highlight live events with videos of
competitions or tournaments.
Showcase your fantastic club facilities
through engaging photos and videos.
Add some flair to your posts and stories with
emojis, stickers, and GIFs for a touch of fun.
Make your content easily discoverable by
incorporating personalised hashtags.
Involve your members in polls – their
feedback is valuable!
Allow your club’s unique personality to shine
through in your content.
Avoid overwhelming your audience with
excessive posts; prioritise quality over
quantity.
Maintain a steady flow of posts, even during
quieter periods, to keep the momentum
going.
Always verify before sharing pictures or
videos of your members to honour their
privacy.
Address negativity by responding to harmful
comments, simply use the delete option if
necessary.
Don’t overthink your content; you’ll learn
what works as you progress.
Stay on topic: focus on content that fosters
unity among your members.
Be sure to utilise insights; each social media
platform offers its own version of analytics.


